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For instances where a photo is needed on a billboard, these guidelines will help you 
properly place the image in relation to other creative elements.

Advertising  |  Regional—billboard with non-silhouetted image

10' x 40'

 tt

Project Mgr:
Copy Editor:
Studio:
Producer:
Copy Writer:

Natalie Hummert
.
Cynthia Wong
Mary Pestell
None

Date:    
Client: 
Job Number:  
File Name:   
Description: 
Released Date(s):
Posting Date(s):

Print Scale:

6-11-2015 3:38 PM
Dignity Health Regional
15-DHR-0394 
DHR-0394_CCBrand_LittleThings_Marian_10x40_m1.indd
Bulletin—Outfront
None
None

None
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Notes: Unit #4073A 

Fonts:

Posting Location(s):

Trade Gothic LT Std (Bold No. 2, Light)

Hwy 101 5 mi S/O Arroyo Grande W/S

Date Initials  OK

Designer: 
ACD:   
Creative Dir:  
Account Mgr: 
Account Supe: 

None
None 
Ted Bluey
None
None

Date Initials  OK

11’ (h) x 41’ (w)
10’ (h) x 40’ (w)
10’ (h) x 40’ (w)
9’ (h) x 39’ (w)

41” x 11”
40” x 10” 
None
1” = 1’

Output Bleed:  
Output Trim:
Output Live: 
Output Viewing:

Mech Bleed:  
Mech Trim:
Mech Live:
Scale:

Mechanical  
 Version:

1 

Inks:  

 Cyan
 Magenta
 Yellow
 Black

We believe in the 
little things in life.
Marian Regional NICU

T:40" (40')

T
:10" (10')

B:41" (41')

B
:11" (11')

The Hello humankindness logo
should not be wider than 10'.

Image-area proportions
are 44% of the width
of the billboard.

On billboards with imagery, our 
logo should always be placed 
in the bottom left corner. The 
Dignity Health fl ower should fl oat 
slightly, as shown, left aligning 
to the body copy and other type 
elements. For a horizontal OOH 
board, the width of the fl ower 
should never be more than 3'.
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Most banner ads are incredibly space-constrained, leaving little room to convey 
information. Again, simplicity should be your guide in developing these layouts.

Advertising  |  Brand—banner ad

300px x 250px and 728px x 90px

The CTA should be 
placed above the Hello 
humankindness logo, and 
the carets should be one 
full character space from 
the CTA. 

The Hello humankindness logo 
should not be wider than 165px.

The size of the
headline in this 
example is 42 pt.,
Trade Gothic LT Std
Bold 2. 

The Dignity Health fl ower should 
never be more than 40px wide.

The size of the headline in 
this example is 46 pt., Trade 

Gothic LT Std Bold 2. 

The size of the CTA 17 pt., 
Trade Gothic LT Std Light. 

The Hello humankindness 
logo is 165px wide.

The Dignity Health fl ower 
should never be more than 

40px wide. 

The CTA and Hello 
humankindness logo 

should be spaced closely. 
The type size shown here 

is 16 pt., Trade Gothic
LT Std Light. 
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There will be banner ads that require the inclusion of a partner or third-party logo. 
These guidelines should help you lay those out while still maintaining the overall 
simplicity of our look and feel.

Advertising  |  Regional—banner ad with multiple logos

300px x 250px and 728px x 90px

The caret should be one 
full character space from
the CTA.

The Dignity Health fl ower 
should never be more than 

33px wide. 

The Hello 
humankindness logo  
should not be wider
than 155px.

The CTA and Hello 
humankindness logo 
should be spaced no more 
than 40px apart.

The Dignity Health fl ower should 
never be more than 33px wide. 
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In digital executions, there are instances when a more complex logo is required to link the Dignity Health brand with 
a specifi c hospital, facility, or medical group. Only in extreme cases where space is constrained is it allowable for 
Hello humankindness to be excluded from the layout. In order to do this, you must get written permission from the 
agency. These guidelines were created to support regional messaging with brand differentiators as much as possible.

Advertising  |  Regional—allowable exemption of HHK

320px x 480px

Banners: 320 x 480



Talking to the 
 Dignity Health family

Brand marketing communications:
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We have developed a unified, branded system for collateral materials that also works 
with Dignity Health’s advertising. It uses a simple core-color palette, photography, 
and large blocks of color to drive brand recognition.

The simplicity and purity of this new identity serves a practical need, enabling the 
two systems to coexist in a single space or environment in the short term, while  
the existing design system is gradually phased out of use.

In an effort to preserve a cohesive brand identity, the contents in this section  
that pertain to our visual style are intended for use only by professional designers  
and our partner agencies, using the latest version of Adobe Creative Suite.  
Non-designers should contact their communications leads before creating these  
applications on their own.

Brand marketing communications  |  Overview
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We’ve created a system of brochures with two tiers: primary and secondary. Both designs lead
with the Dignity Health core color palette in the upper half of the brochure. They are based on 
a grid system that creates a dedicated space for messaging, logo placement, and hero imagery. 
This allows for a consistent look to be created and applied across multiple departments.

Tier 1 leads with photography as the main hero image, while Tier 2 offers an illustration/
typographic option.

Brand marketing communications  |  Product brochures family

Lorem am sumd
sitamcon secting 
or amem ipsum.

Service Line/Procedure

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
Lorem ipsumd 
sitamconsecting
sequaes totatu
orem ipsum.

Service Line/Procedure

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Tier 1, primary Tier 2, secondary

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
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Logo size and placement: Position the 
logo at the proper size. The petal should 
measure .50" width. This works with 1- and 
2-line primary facility logo lockups.

The logo lockup is left justifi ed along the 
margin. The logo should be positioned
2.55" from the top of the brochure. A clear 
space allowance of .367" should be left 
between the logo and image area. For 
logo versions where the petal cannot be 
enlarged to optimal size because of the 
logo’s overall length, position the logo to
fi t between the margins.

Headline placement: The headline should 
top align with the margin area. It appears 
left justifi ed, positioned to align with the 
petal. Follow the guidelines on page 62
for setting headlines. Trade Gothic LT Std 
Light is used for headlines on product 
brochures. Service/procedure lines use 
Trade Gothic LT Std Bold 2. Headline
space allows for a 4-line maximum.

Brand marketing communications  |  Tier 1 product brochures

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

.342"

Logo placement 
2.55" from top

.5"

.367"
white space 

clearance

Image area
5" tall

.70"

Type aligns
with petal graphic

Tier 1, general brochure cover
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Adding the service line and icon:
The service/procedure line should top 
align with the margin area. Set in Trade 
Gothic LT Std Bold 2. It appears
left justifi ed, positioned to align with 
the petal. Trade Gothic LT Std Light is
used for headlines on product brochures, 
and is set here in PMS 425C. Follow
the guidelines on page 62 for setting 
headlines.

Service-line icons should rest on the 
baseline of the service/procedure line 
and should appear 0.4465" wide.
The distance from the margin is 
the same as the height of the Dignity 
Health logo.

Brand marketing communications  |  Tier 1 product brochures

0.4465"
icon width

Logo rests on
same baseline 
as service line

Icon inset 
is based on 
margin inset
of petal

Maximum
headline length 

is 3 lines

.367"
white space 

clearance

Lorem am sumd
sitamcon secting 
or amem ipsum.

Service Line/Procedure

Tier 1, service line–specifi c cover
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Brand marketing communications  |  Tier 1 product brochures family

General

Service-line specifi c

Service Line/Procedure Service Line/Procedure Service Line/Procedure Service Line/ProcedureService Line/Procedure

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Lorem am sumd
sitamcon secting 
or amem ipsum.

Lorem am sumd
sitamcon secting 
or amem ipsum.

Lorem am sumd
sitamcon secting 
or amem ipsum.

Lorem am sumd
sitamcon secting 
or amem ipsum.

Lorem am sumd
sitamcon secting 
or amem ipsum.
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These types of brochures are used when 
photographs may not be appropriate—for 
example, a brochure detailing procedural 
guidelines or technical information.
They feature illustrations or typographical 
treatments instead of photography.

The illustrated style is created at the 
corporate level to ensure the illustration
and color combinations are optimal. The 
illustrations should be made up of the core/
secondary colors, and the background color 
should always appear at 100% opacity. 
Ensure that Dignity Health Orange appears 
in the illustration whenever possible. Icons 
should not be used with this version.

The typographic style uses colors from
the secondary palette in addition to Dignity 
Health Orange. Templates have been
created for you to use and are available
at dignityhealth.org/brand.

Brand marketing communications  |  Tier 2 product brochures

Typographic hero

 

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
Lorem ipsumd 
sitamconsecting
sequaes totatu
orem ipsum.

Service Line/Procedure

Illustration hero

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
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Choose from four different 
background colors shown below.
See specifi c templates for details.

Brand marketing communications  |  Tier 2 product brochures—getting it right

.6" in
diameter

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
Lorem ipsumd 
sitamconsecting
sequaes totatu
orem ipsum.

Service Line/Procedure

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
Lorem ipsumd 
sitamconsecting
sequaes totatu
orem ipsum.

Service Line/Procedure

.367"
white space 

clearance

Copy block
starts

1.8287"
from top

Color block
starts 1.42"
from top

Available background options

Logo is 
positioned

.5" from top

.5"

x = space

x

x

x

.70"

.342" .342"

.70"
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Brand marketing communications  |  Tier 2 product brochures family

Illustration, general and service-line specifi c

Typographic, service-line specifi c only

Service Line/Procedure Service Line/Procedure Service Line/Procedure

 

Service Line/ProcedureService Line/ProcedureService Line/Procedure

 

Service Line/Procedure

  

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Lorem ipsumd
sitamconsecting 
orem ipsum.

Lorem ipsumd
sitamconsecting 
orem ipsum.

Lorem ipsumd
sitamconsecting 
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
Lorem ipsumd 
sitamconsecting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
Lorem ipsumd 
sitamconsecting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
Lorem ipsumd 
sitamconsecting
sequaes totatu
orem ipsum.

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.
Lorem ipsumd 
sitamconsecting
sequaes totatu
orem ipsum.
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Brand marketing communications  |  Tier 1/2 product brochure interior

Exerunt iorest et et parum
exerupt atiatur molorerspero
omnimi, volorecernam.

Volorec Offictioremo id ut es 
ut lab ius modignatem. Aximi, 
ut eturi omnis minime pe con 
sequ iditem. Ut quo maionse 
qui dunt, quiduci isitius, eaque 
explibus pratis a simusciam 
etus simpore net faceri ipisque 
sitati que niam consequ odip
sae laborem porias iditisto te
il incimpore net faceium.

Exerunt iorest et et parum
exerupt atiatur molorerspero
omnimi, volorecernam.

Volorec Offictioremo id ut es 
ut lab ius modignatem. Aximi, 
ut eturi omnis minime pe con 
sequ iditem. Ut quo maionse 
qui dunt, quiduci isitius, eaque 
explibus pratis a simusciam 
etus simpore net faceri ipisque 
sitati que niam consequ odip
sae laborem porias iditisto te
il incimpore net faceium.

Rerrmque expliam, sus di 
faces quae duntia voluptati
tatem quam vere simpele.

Brochure interior pages have been designed to allow the information to be presented 
front and center. Dedicated space has been given for supporting imagery and lead-in 
copy. Only one color from the secondary palette and/or Dignity Health Orange should 
be selected for use within the brochure.

Lorem am sumd
sitamcon secting 
or amem ipsum.

Service Line/Procedure

Dedicated space for 
supporting imagery.

Choose one of these colors 
from the secondary palette.

Callout icon here is PMS 717
(or the primary color represented).

Andellor esequiaer

Cid ut laute corenit quostet perovita doluptati 
con pero intor abo. Rum nobit dent eatesti d 
re volor bus, se sinture peruptiore ad ma pe
ciat ustem. Udi nonse suntore conem volupta 
sita am, alis quate volliqui audandero.

Volupture nam aut omniam nonet qui dmaio 
cumquam sinvelit, iumque earci dolupt.

Geni de vid ut volore 

Plita pratatur rate nonse quatias rum hit, ius, 
eturia cus. Henet molupta speriae sequod qui
s modis rest fugit ad et auda ditio vit ea niss 
ro tem volorpo rerrmque expliam, sus di volor 
st alit faces quae duntia voluptatiam reptatem 
quam vere simpelectem as evelestia ium llor
a testrum lnseque volorro dis sequibus eost.

Volupture nam aut omniam nonet qui do 
lor maio cumquam sinvelit, iumque earci 
doluptate verum fuga. Exerunt iorest et et 
parum exerupt atiatur molorerus cietumet 
omnis aut erum, omnia exeru.

Que expliam, sus di volor sandisincid quia 
coreste nus int vel expedi doloris mosto ex
pelen danderi onseam reptate.

Cid ut laute corenit 

Quostet perovita doluptati con pero intor 
abo. Rum nobit dent eatesti d re volor bus, 
se sinture peruptiore adma perciat ustem. 
Udi nonse suntore conem volupta sita am, 
alis quate volliqui audandero. Volupture 
nam aut omniam nonet qui dmaio cumqua
m sinvelit, iumque.

Plita pratatur rate nonse quatias rum hit, 
rmque expliam, sus di volor sandisincid quia 
tia ium hillora testrum lnseque volorro dis 
sequibus eost, nieat.

Andellor esequiaer

Volupture nam aut omniam nonet qui 
do lor maio cumquam sinvelit, iumque 
earci doluptate verumsus di volor san
disincid quia coreste nus int vel expe 
fuga. Exerunt iorest  hil esse unt quas 
deribus cietumet omnis aut erum.

Do lor maio cumquam sinvelit, iumque 
earci doluptate verumsus di volor san
disincid quia coreste nus int vel.
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Brand marketing communications  |  Tier 1/2 product brochure interior

Exerunt iorest et et parum
exerupt atiatur molorerspero
omnimi, volorecernam.

Volorec Offictioremo id ut es 
ut lab ius modignatem. Aximi, 
ut eturi omnis minime pe con 
sequ iditem. Ut quo maionse 
qui dunt, quiduci isitius, eaque 
explibus pratis a simusciam 
etus simpore net faceri ipisque 
sitati que niam consequ odip
sae laborem porias iditisto te
il incimpore net faceium.

Rerrmque expliam, sus di 
faces quae duntia voluptati
tatem quam vere simpele.

Lorem am sumd
sitamcon secting 
or amem ipsum.

Service Line/Procedure

When a bright secondary color is not acceptable, a specifi c neutral from the 
secondary palette can be used as a background color.

Dedicated space for 
supporting imagery.

Choose one of these colors 
from the secondary palette.

Callout icon here is PMS 717
(or the primary color represented).

Exerunt iorest et et parum
exerupt atiatur molorerspero
omnimi, volorecernam.

Volorec Offictioremo id ut es 
ut lab ius modignatem. Aximi, 
ut eturi omnis minime pe con 
sequ iditem. Ut quo maionse 
qui dunt, quiduci isitius, eaque 
explibus pratis a simusciam 
etus simpore net faceri ipisque 
sitati que niam consequ odip
sae laborem porias iditisto te
il incimpore net faceium.

Andellor esequiaer

Cid ut laute corenit quostet perovita doluptati 
con pero intor abo. Rum nobit dent eatesti d 
re volor bus, se sinture peruptiore ad ma pe
ciat ustem. Udi nonse suntore conem volupta 
sita am, alis quate volliqui audandero.

Volupture nam aut omniam nonet qui dmaio 
cumquam sinvelit, iumque earci dolupt.

Geni de vid ut volore 

Plita pratatur rate nonse quatias rum hit, ius, 
eturia cus. Henet molupta speriae sequod qui
s modis rest fugit ad et auda ditio vit ea niss 
ro tem volorpo rerrmque expliam, sus di volor 
st alit faces quae duntia voluptatiam reptatem 
quam vere simpelectem as evelestia ium llor
a testrum lnseque volorro dis sequibus eost.

Volupture nam aut omniam nonet qui do 
lor maio cumquam sinvelit, iumque earci 
doluptate verum fuga. Exerunt iorest et et 
parum exerupt atiatur molorerus cietumet 
omnis aut erum, omnia exeru.

Que expliam, sus di volor sandisincid quia 
coreste nus int vel expedi doloris mosto ex
pelen danderi onseam reptate.

Cid ut laute corenit 

Quostet perovita doluptati con pero intor 
abo. Rum nobit dent eatesti d re volor bus, 
se sinture peruptiore adma perciat ustem. 
Udi nonse suntore conem volupta sita am, 
alis quate volliqui audandero. Volupture 
nam aut omniam nonet qui dmaio cumqua
m sinvelit, iumque.

Plita pratatur rate nonse quatias rum hit, 
rmque expliam, sus di volor sandisincid quia 
tia ium hillora testrum lnseque volorro dis 
sequibus eost, nieat.

Andellor esequiaer

Volupture nam aut omniam nonet qui 
do lor maio cumquam sinvelit, iumque 
earci doluptate verumsus di volor san
disincid quia coreste nus int vel expe 
fuga. Exerunt iorest  hil esse unt quas 
deribus cietumet omnis aut erum.

Do lor maio cumquam sinvelit, iumque 
earci doluptate verumsus di volor san
disincid quia coreste nus int vel.
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Brand marketing communications  |  Tier 1/2 product brochure interior

Rerrmque expliam, sus di 
faces quae duntia voluptati
tatem quam vere simpele.

When illustrations are used on the cover, the fi rst interior panel should use
Dignity Health Orange type on white.

Dedicated space for 
supporting imagery.

White background color. Callout icon here is PMS 717
(or the primary color represented).

Lorem ipsumd 
sitam conse cting
sequaes totatu
orem ipsum.

Exerunt iorest et et parum
exerupt atiatur molorerspero
omnimi, volorecernam.

Volorec Offictioremo id ut es 
ut lab ius modignatem. Aximi, 
ut eturi omnis minime pe con 
sequ iditem. Ut quo maionse 
qui dunt, quiduci isitius, eaque 
explibus pratis a simusciam 
etus simpore net faceri ipisque 
sitati que niam consequ odip
sae laborem porias iditisto te
il incimpore net faceium.

Exerunt iorest et et parum
exerupt atiatur molorerspero
omnimi, volorecernam.

Volorec Offictioremo id ut es 
ut lab ius modignatem. Aximi, 
ut eturi omnis minime pe con 
sequ iditem. Ut quo maionse 
qui dunt, quiduci isitius, eaque 
explibus pratis a simusciam 
etus simpore net faceri ipisque 
sitati que niam consequ odip
sae laborem porias iditisto te
il incimpore net faceium.

Andellor esequiaer

Cid ut laute corenit quostet perovita doluptati 
con pero intor abo. Rum nobit dent eatesti d 
re volor bus, se sinture peruptiore ad ma pe
ciat ustem. Udi nonse suntore conem volupta 
sita am, alis quate volliqui audandero.

Volupture nam aut omniam nonet qui dmaio 
cumquam sinvelit, iumque earci dolupt.

Geni de vid ut volore 

Plita pratatur rate nonse quatias rum hit, ius, 
eturia cus. Henet molupta speriae sequod qui
s modis rest fugit ad et auda ditio vit ea niss 
ro tem volorpo rerrmque expliam, sus di volor 
st alit faces quae duntia voluptatiam reptatem 
quam vere simpelectem as evelestia ium llor
a testrum lnseque volorro dis sequibus eost.

Volupture nam aut omniam nonet qui do 
lor maio cumquam sinvelit, iumque earci 
doluptate verum fuga. Exerunt iorest et et 
parum exerupt atiatur molorerus cietumet 
omnis aut erum, omnia exeru.

Que expliam, sus di volor sandisincid quia 
coreste nus int vel expedi doloris mosto ex
pelen danderi onseam reptate.

Cid ut laute corenit 

Quostet perovita doluptati con pero intor 
abo. Rum nobit dent eatesti d re volor bus, 
se sinture peruptiore adma perciat ustem. 
Udi nonse suntore conem volupta sita am, 
alis quate volliqui audandero. Volupture 
nam aut omniam nonet qui dmaio cumqua
m sinvelit, iumque.

Plita pratatur rate nonse quatias rum hit, 
rmque expliam, sus di volor sandisincid quia 
tia ium hillora testrum lnseque volorro dis 
sequibus eost, nieat.

Andellor esequiaer

Volupture nam aut omniam nonet qui 
do lor maio cumquam sinvelit, iumque 
earci doluptate verumsus di volor san
disincid quia coreste nus int vel expe 
fuga. Exerunt iorest  hil esse unt quas 
deribus cietumet omnis aut erum.

Do lor maio cumquam sinvelit, iumque 
earci doluptate verumsus di volor san
disincid quia coreste nus int vel.



112Dignity Health Identity Guidelines

Brand marketing communications  |  Newsletter—Microsoft Word template

If you wish to create a newsletter, a Microsoft Word template has been designed
to help you stay consistent with the Dignity Health brand. This design is based on 
an editorial format that has been laid out to be approachable and easily read.

Integrity In Action
C O R P O R A T E  C O M P L I A N C E  &  I N T E R N A L

A U D I T  N E W S L E T T E R

V . 1  /  N O . 5

Top Story 

Dignity Health
Enters Corporate Integrity
Agreement

By Mary Ann Le Vesque
Senior Director Compliance

As you may have read in the media, Dignity Health will pay the U.S. government 
$37 million to settle a false claims action. While we have admitted no wrong 
doing, Dignity Health entered into a 5 year Corporate Integrity Agreement 
(“CIA”) with the Offi  ce of the Inspector General (“OIG”) on October 30,2014.

Since 2011, Dignity Health has been in discussion with law enforcement 
concerning two investigations that began in 2010 and relate to medical services 
from 2005-2010. The government alleged that Dignity Health improperly 
allowed admissions to be billed as inpatient when such services should have 
been billed  as outpatient services. The dispute refl ects widespread industry 
confusion on unclear federal standards for coverage of patient admissions which 
adequately refl ects their medical decision making. Dignity Health was criticized 
for not asserting adequate system-wide control and accountability over case 
management at facilities. We have put in place signifi cant corrective actions, 
however this is an ongoing eff ort and Dignity Health needs to continue 
monitoring compliance in these areas.

A CIA is an agreement with the OIG that outlines certain obligiations required 
as part of a civil agreement with the government. In exchange, 

(Continued on page 4)
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Policies, Oh no!
By Linda Gerson, Compliance Manager

California Hospital Medical Center

Consectetuer aipiscing

 Did you ever notice that a stop sign is 
installed only after there are several 
crashes at the corner? When I fi rst 
started my nursing career there was 
no CMS, HIPAA or Joint Commission. 
Only after a safety issue or privacy 
concern was brought to litigation, and 
hospitals were paying enormous sums 
in damages, that slowly through the 
years policies were created to mitigate 
the risk involved in patient care. 

As the years rolled by and more regula-
tory bodies were created, more policies 
were introduced to our practices. Now 
there is a policy for every aspect of our 
daily routines. The joint Commission 
and CMS survey according to policy.

Why are policies important? It’s about 
structure, avoiding risk, and doing 
things the right and the same way 
every time. By adhering to policies 
everyone knows what is expected of 
them. It could cause some frustration 
for a new employee to walk into a 
unit, eager to dowell, and when asking 
about a process for a procedure receive 
a response like “That’s the way we al-
ways do it, it saves time.” This method 
results in everyone doing their own 
thing and setting themselves up for 
tremendous risk to patient safety.

I recall years ago having to check a 

patient’s name band against a pint of 
blood given. This requires a double 
check and double signature  by two 
nurses at the bedside. When I asked 
a nurse to check me, she said “Just 
do it out here, I’m too busy.” When 
I insisted we go to the bedside, she 
was annoyed and would not speak to 
me after that encounter. It may sound 
rude, but my response is “too bad”, I 
won’t jeopardize the patient, hospital, 
or my license for someone’s refusal to 
consider patient safety fi rst.

How do we educate employees 
regarding policies? I thought about my 
own past experiences. Whenever there 
was a new policy or a policy review, I 
was afraid they may be too long and 
involved and I may not understand 
or remember how to carry out the 
regulations they contained. When I 
asked someone, they were pretty fuzzy 
about the material too.

Now, when I teach about policies, I 
encourage the class to make friends 
with their policies, they are there as a 
resource guide to help them; that they 
are written in plain language, and if 
they follow them they can’t go wrong.

It’s so much easier to know the 
policy than try to fi gure out how to do 
something  by someone else’s methods 

or trial and error of our own. I remind 
them that is how we surveyed, and 
as they get used to them, they will be 
more confi dent in their activities and 
less liable to put patient at risk.

What about that new employee who 
hears, “that’s how we always have 
done it”? We still have to work with oth-
ers and don’t want to start off  with bad 
feelings. I suggest that when you are 
new, act new. When given information 
that cuts corners, say “I’m new and just 
wanted to check the policy to see how I 
should proceed.” No one will disagree 
with checking the policy.

When we are fi rst starting out, it’s a 
good idea to go slow to go fast. Take 
the time to carefully read policies and 
refer to them often and later it will save 
time in the long run and tasks will be 
completed in a more timely manner 
as confi dence and expertise grows 
stronger everyday. 

If you have questions about Com-
pliance or Privacy policies, please 
contact your local Facility Compliance 
Professional.

Ethics & Compliance
Hotline

1.800.938.0031
Best Practices For Posting on Social Media The Hotline is operated by a call center 

staff ed 24 hours a day, 365 days a year. You 
may call the hotline to report a suspected 
compliance or ethics violation. If you are not 
comfortable discussing an issue with your 
supervisor or others in management, you 
may call the Dignity Health Hotline in
confi dence or contact us via the web at 
dignityhealth.alertime.com

Posting anything 
related to patients is risky 
business. If there is any 
question in your mind, 
don’t post.

Don’t lose your moral 
compass. Public jokes 
should not be made 
at the expense of 
patients, ever.

Covered entities 
should have a policy on 
social media and provide 
training and continuous 
reinforcement of these 
policies.

When Social Media
& HIPAA Collide

By Mary Ann Le Vesque
Senior Director Compliance

Consectetuer aipiscing

Six degrees of separation is the theory that we can all be bound through 
six connections or less. In today’s digital world, this number seems to 
be shrinking all the time as we become more interconnected through 
social media and share much of our lives online.

Recently, a physician from Michigan was terminated following a 
comment she left on a colleague’s Facebook picture of the backside 
of a patient. While the physician did not post the picture herself, her 
comment included the patient’s initials. The picture is pushing it, but 
adding the initials increases the likelihood of patient identifi cation—
and thus a HIPAA violation.

In my career, I have handled a few investigations related to employees 
posting on social media. None of them included traditional personal 
health information elements (i.e. name, address, date of birth), and 
each employee thought they were posting something unidentifi able, 
which would make it OK. However, in most instances, I determined a 
violation had occurred. This is because HIPAA requires that informa-
tion cannot be shared without authorization from the patient unless it 
is necessary for treatment, payment or operations. Even in those cases, 
only the minimum information necessary should be shared.

Social media will keep making our world smaller, and the 4.8 degrees 
of separation will continue to shrink. Always keep this in mind before 
you post on social media.

Taking Notice
of Fake
Invoices.

Fake or false invoices refers to 
invoices for goods or services not 
rendered. These types of invoices oc-
cur when fraudsters send an invoice 
to a facility, requesting payment for 
goods or services.

The invoice might state that the 
payment is overdue or threaten with 
collections for lack of payment. In 
fact, the invoice is fake and is for 
goods and services that haven’t been 
ordered or received.

If you receive an invoice like this 
or are unsure of authenticity of an 
invoice, report it to:

Darije Tufekeie, Accounts 
Payable, Senior Fraud Investigative 
Analyst at Darije.Tufekeie@dignity-
health.org or 916.851.2147.

Compliance Tip
of the Month

Newsletter sample pages

Customizable masthead.
Designed to be printed 
on standard letter format.

The template comes
with multiple column
options for variety.

Use of sidebars allows
readers to digest
information easily.

7.75" x 10.4"



113Dignity Health Identity Guidelines

 Dignity Health Newsletter 

In this issue

03

Exerunt iorest et et par
umexerupt atiatur molor
erspero.

05

Exerunt iorest et et par
umexerupt atiatur molor
erspero.

06

Exerunt iorest et et par
umexerupt atiatur molor
erspero.

08

Exerunt iorest et et par
umexerupt atiatur molor
erspero.

10

Exerunt iorest et et par
umexerupt atiatur molor
erspero.

Letter from Our CEO

Maio. Hentinis etur? Pid ma dolupis aut pliquia pratet ut ad molu
pidi dest ad essundi cilitatem harum doluptasita volorios re sunt, te 
vitaese quatecto volessundici aut a consequos alibusdant que nest 
ipid eatur magnatibus alis dolo desseniss siminus aut rem et adit as 
nem inus, con pa si ipsumquatque venis sit aut essit faccabo. Faccae 
vollatemque vollecum volorerro bea sunt, aliquost ent.Berorestor 
re nis nonsectis anaerum rem rem quod quaspicatem. Quam, sit und

sciuda ni culloria voluptat endam audam.

Inveliqui occatem oluptat vollita voluptate non consequis eum f
gitib usdae. Cid quos et volore maioratur molupta ssquidessimentia 
volesti dolupit iaepudi dolupta spiduciedit quaspeliquas minulpa
um repellia si none nullaut aut qui renimet iliqui ipsunt et enis delis 
ape volorecerio ommost ut quate dis estiore seque nimil ilitisimi, 
oditatio dolum quatiis autas que eum nos eos est incid enectotas aut 
volor accum illupta temque volorep repedi demquia sinus est pa sa 
dolupta tempore ped explibe atquam que num qui consed quos alis 
eium il ma sin reium, ut as et audia eossit, omnimped et doloressitis 
mos dolorrum eium ad ma dolorer sperovid eum ad experatecum 
estistis a quas quo omni omnis comnimus, ut aspicabor sit harum 
vit ditianis sinciet .

Faccae vollatemque vollecum volorerro bea sunt, aliquost 
ent. Berorestor re nis nonsectis andaerum rem rem quod 
quaspicatem. Quam, sit undesciunda ni culloria voluptat 
endam audam, odit pelest, consequ isquuod quaspi
catem. Quam, sit uat.

Inveliqui occatem oluptat vollita voluptate non con
sequis eum fugitib usdae. Cid quos et volore maiora
tur molupta ssequi dessimentia volesti dolupit iaep
di dolupta spiduciendit quaspeliquas minulparum 
repellia si none nullaut aut qui renimet iliqui ipsunt et 
enis delis ape volorecerio ommost ut quate dis estiore 
seque nimil ilitisimi.odi.

Lorem ip
dolorit ate

02 Dignity Health Newsletter

Lloyd H. Dean
President/CEO of Dignity Health

Brand marketing communications  |  Newsletter—complex custom

For marketing departments that have creative support and wish to produce an 8- or 12-page newsletter, 
a custom template will be available. This design is based on an editorial format that can be easily tailored 
to long- and short-format stories. It features full-page images and multiple columns, with a number of 
sidebars for supporting stories.

Newsletter sample pages

Customizable masthead.

The template comes
with multiple column
options for variety.

9" x 10.875"

N E W S L E T T E R

Dignity Health
S P R I N G  / S U M M E R  2 0 1 5
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Brand marketing communications  |  Newsletter—complex custom

Newsletter sample pages

114 Dignity Health Newsletter  Dignity Health Newsletter       06

Rerrmque expliam, susqe dun
ia luptatiatem quae simpele.

The grid for this 
newsletter design
is made up of 
12 columns.

See the template
for specifi cs.

114 Dignity Health Newsletter  Dignity Health Newsletter       08

Sidebars are a 
way to highlight

short stories.

They can also
be used to support

a larger story.

Groups of images
 can be easily 
created when

the grid is used.

Lorem ipsum dolo

Lorem ipdolore 
pstate psrem 
ipdousrem.
Writen by: Jane Doe
Title of person here

Hentinis etur? Pid ma d
lupis aut pliquia praet ut ad 
molup dest ad essundi cil
itatem harum dolupt asita 
volorios  re sunt, te vitaese 
quatecto volessundici aut 
a consequos alibusdantque 
nest ipid eatur magnatibus 
alis dolo.

Ssiminus autrem e adit as 
nem inus, con pa si ipsum
quatque venis sit aut essit 
faccabo. Faccae vollatequ
e vollecum volorerro bea 
sunt, aliquost ent. Beore
sor re nis nonsectis anda
em rem rem quod quaica
teuam, sit undesciu.

Faccae vollateque volle
cum volorerro bea sunt, 
aliquost ent. Beoresor re 
nis nnseis andaem rem rem 
quod quam rem rem quod 
quaicatemquisciate veritat 
ionecturdis intiu.

Epsum factorial non deposit

Lorem ipdolorit
ate psum factorial
non deposit.
Writen by: Jane Doe
Title of person here

Maio. Hentinis etur? Pid ma dolupis aut pliquia pratet ut ad molupidi 
dest ad essundi cilitatem harum doluptasi ta volorios re sunt, te vitaese 
quatecto vo  que nest ipid eatur magnatibus alis dolo desseniss siminus 
aut rem et adit as nem inus, con pa si ipsumquatque venis sit aut essit 
faccabo. Faccae vol latemque vollecum volorerro bea sunt, aliquost 
ent.Berorestor re nis nonsectis andaerum rem rem quod quaspicatem. 
Quam, sit undesciuda ni culloria voluptat endam audam.

Inveliqui occatem oluptat vollita voluptate non consequis eum fugitib 
usdae. Cid quos et volore maioratur molupta ssqui dessimentia volesti 
dolupit iaepudi dolupta spiduciedit quaspeliquas minulparum repellia 
si none nullaut aut qui renimet iliqui ipsunt et enis delis ape volorec
erio ommost ut quate dis estiore seque nimil ilitisimi, oditatio dolum 
quatiis autas que eum nos eos est incid enectotas aut volor accum 
illupta temque volorep repedi demquia sinus est pa sa dolupta tem
pore ped explibe atquam que num qui consed quos alis eium il ma sin 
reium, ut as et audia eossit, omnimped et doloressitis mos dolorrum 
eium ad ma dolorer sperovid eum ad experatecum estistis a quas quo 
omni omnis comnimus, ut aspicabor sit harum vit ditianis sinciet.

Inveliqui occatem oluptat vollita voluptate non consequis eum fugitib 
usdae. Cidrepellia si none nullaut aut qui renimet iliqui ipsunt 
et enoditatio dolum quatiis m nos eos est incid enectotas aut volor.

Consectetuer adipiscing 

Lorem ipsum dolor sitamet,
consectetuer adipiscing elit, 
sed ipsum dolor diam.
Writen by: Jane Doe
Title of person here

A essundi cilitatem harum dolupt
sita volorios re sunt, te vitaese quate
cto volessundici aut a consequos ali
busdant que nest ipid eatur magnat
ibus alis dolo dessenis as siminus 
autrem et adit as nem inus, con pa 
si ipsumquatque venis sit aut essit 
faccabo. Faccae volatemque vollecum 
volorerro bea Su aliquost ent. Beror
estor re nis nonsectis andaerum rem 
rem quod quaspicatem. Quam, sit u
ndesciunda ni culloria voluptat endam 
auam, oditsequ isquat.

Inveliqui occatem oluptat vollita
voluptate non consequis eum fugi

tib usdae. Cid quos et volore maiora
tur molupta ssequi dessimentiaol
esti dolupit iaepudi dolupta spiduci
endit quaspeliquas minuparum rep
ellia si none nullaut aut qui renimet 
iliqui ipsunt et enisdelis ape volorec
erio ommost utquate fgiatecto ipitius
dis estiorseque nimil ilitisimi, oditatio 
dolum quatiis autas que eum nos eos 
est incid enectotas aut volor accum i
llupta temque volorep repedi demquia 
sinus est pa sa dolupta tempore ped 
explibe atquam que num qui consed 
quos alis eium il ma sin reium, ut s et 
audia eossitomnimped et doloressitis 

mos dolorrum eium ad ma dolorer 
sperovid eum ad experatecum estis-
tis a quas quo omni ois comnimus, 
ut aspicabor sit harum vit ditianis 
sinciet volorem rerfero ritat por
Estissin posam aut alique omniat
rquiatur secti tem adis eaquas do
lendi As vit quation provide libus, 
sunt planditas aliciet unt occatis re 
porumquam venet quo tem. Et am, 
volest, serfernat fugiatecto ipitius.
Rem andae esedit ressita asperna 
velis eatur? Sit faccum aces nobis 
earchil itatur si dolor sit dolorec 
epudis et rerae quia sin erum erfcil 
et int lam, unt ut laut et, sequae 
nonsequi nam escidundi simoitium 
ratem aliam fugia estiur aut dit et 
labo. Endam re, aut exerfi os eictam 
et dollautem est aut poriatur, si as 

Consequi sivelc traudi nonsequ
tus dolor sit dlorec epudm aet am, 
volest, serfernat fugiatecto ipitfgia
tecto ipitiusus.

1.
Exerunt iorest et

parumexerupt atiatur
molorerspero.

2.
Exerunt iorest et

parumexerupt atiatur
molorerspero.

3.
Exerunt iorest et

parumexerupt atiatur
molorerspero.

4.
Exerunt iorest et

parumexerupt atiatur
molorerspero.

5.
Exerunt iorest et

parumexerupt atiatur
molorerspero.

5 ways
lorem do
lore pstat
e psum. 

Inveliqui occatem oluptat vollita voluptate 
non consequis eum fugitib usdae. Cid quos 
et volore maioratur molupta ssqui dessi.

Mentia volesti dolupit iaepudi dolupta sp
iduciedit quaspeliquas minulparum repellia 
si none nullaut aut qui renimet iliqui ipsunt 
et enis delis ape volorece rio ommost ut 
quate dis estiore seque nimil ilitisimi, odi
tatio dolum quatiis autas que eum nos eos 
est incid enecto tas aut volor accum illupta 
temque volorep repedi demquia sinus est 
pa sa dolupta tempore ped explibe atquam 
que num qui consed quos alis eium il ma 
sin reium, ut as et audia eossit, omnimped 
et doloressitis mos dolorrum eium ad ma 
dolorer sperovid eum ad experatecum 
estistis a quas quo omni omnis comnimus, 
ut aspicabor sit harum vit ditianis sinciet.

Anihitam et ate net aceaquunt.Umet do
lorecatem quia doluptae porepuam dolupta 
tassitiscium iligend iscius int mo beria 
dis ut fugit et del mo te solorum fugias 
quis aut que pori aut quis nam, cus seque 
ne con plandem rerum vent ut estius, cus 
ea doluptatasmoluptatur, et omnis eum 
core qui ipsapietur, omnis ent, odiam 
ditius que nu
llacerum fuga. Ut ilique mi, ut undantopta
e ento bera praerro con. 

Remque none con ra voluptat lam, corum 
nobis sitis eostiusdae erum voles rempore 
sit volorun ditate volore nist, consenis quam 
sequi omnis aturenis escillum dolupicae 
molore quia vento doluptiusmnis eum core 
qu i omnis aturenis escillum dolu.

Pa sa dolupta tempore ped explibe atquam 
que num qui consed quos alis eium il ma 
sin reium, ut as et audia eossit, omnimped 
et doloressitis mos dolorrum eium ad ma 
dolorer sperovid eum ad experatecum 
estistis a quas quo omni omnis comnimus, 

Cum estistis a quas quo omni mnis 
comnimus, ut aspicabor sit hum vit 
ditianis sinciet.

Anihitam et ate net aceaquunt. Umet 
dolorecatem quia doluptae porepudam 
dolupta tassitiscium iligend iscius int 
mo beria dis ut fugit et del mo te sol
orum fugias quis aut que pori aut quis 
nam, cus seque ne con plandem rerum 
vent ut estius, cus ea doluptatas moluptt 
omnis eum core qui ipsapietur, omnis 
ent, odiam ditius que nullacerum fuga.  

Remque none con ra voluptat lam
corum nobis sitis eostiusdae erum voles 
rempore sit volorun ditate volore nist, 
consenis quam sequi omnis aturenis 
escillum dolupicae molore quia vento 
doluptius corum nobis sitis eostiusdae 
erum voles rempore sit volorun ditate 
volore nist, consenis quam sequi omnis 
aturenis escillum dolupicae molovento 
dolu nist, consenis qptius.

Lorem ipsum dolo 

Lorem ipdolorit
ate psum facrial
non deposigit ex
ceaqui archiliquae 
nilit aturesedicab 
ciis aut quam.

Writen by: Jane Doe
Title of person here
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Brand marketing communications  |  Special event announcements

Special events are a common part of hospital and care facility operations. We have developed two
different layouts to help maintain consistency across the brand. These cards share the same design 
attributes as the advertising print ads. There are two options available: photographic hero lead
and illustration hero lead. Illustrations should be provided by the corporate brand department.

Highly trusted
 in  matters
 of the heart.
Expert cardiology care.

Join Dr. John Doe llenihit velento rporate ni om. 
Oratint que nat aceaquidebis dolor sum.

LOCATION

Atrium luptatem
DATES & TIMES

Thursday, April 16 at 3 p.m.
Monday, April 20 at 5 p.m.
Wednesday, April 22 at 9 a.m.

Illustration hero lead

Highly trusted
 in matters
 of the heart.
Expert cardiology care.

Join Dr. John Doe llenihit velento rporate ni om. 
Oratint que nat aceaquidebis dolor sum.

LOCATION

Atrium luptatem
DATES & TIMES

Thursday, April 16 at 3 p.m.
Monday, April 20 at 5 p.m.
Wednesday, April 22 at 9 a.m.

Headlines are set
in Trade Gothic LT Std Bold 2.

Dedicated space
for imagery.

Body copy is
Trade Gothic LT Std Regular.

Subheads are set
in Trade Gothic LT Std Bold 2.

Photographic hero lead

Dedicated space
for hospital logo.



PowerPoint templates are available for download. 
Visit dignityhealth.org/brand.

Title Slides
Every presentation begins with a title slide. All 
title slides include the Dignity Health signature, 
the presentation title, tertiary information and 
Emblem Shapes. All text is fl ush left/ragged right. 

Text Slides
Text slides form the bulk of any presentation. 
The copy on text slides should be brief and direct, 
supporting the major points of your presentation. 
Avoid crowding too much text on a slide. Try to limit 
bullet points to four or fi ve items per slide. Body 
copy is always fl ush left. Text may be combined 
with bulleted lists and charts or diagrams. 

Divider/transition Slides
Divider slides are optional. Use them in larger 
presentations where it is necessary to break the 
presentation into smaller sections. Several different 
divider slide options are available.

About the templates
Each template has a corresponding tutorial 
available for download. These tutorials feature 
instruction on proper use of the PowerPoint 
templates but are not intended to be used 
as templates themselves.
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Brand marketing communications  |  PowerPoint Templates

Building on the  
past, preparing  
for the future:  
The beginning of  
a new era for CHW
Presenter name  
Presenter title
January 17, 2012

#

First Level Text is Calibri 20pt Regular
 • Second Level Text is Calibri 16pt Regular Bulleted  
 
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Maecenas  
odio neque, fringilla a ultricies id, dignissim non felis. Maecenas id  
pulvinar nisl. Sed lectus elit, mattis vel dapibus ac, dapibus sed libero.
 • Maecenas in euismod risus. Etiam nulla velit, ultrices id convallis tempus,    
  aliquet sed purus. Mauris sed condimentum massa.

 • Maecenas in euismod risus. Etiam nulla velit, ultrices id convallis tempus,    
  aliquet sed purus. Mauris sed condimentum massa.

Title is Calibri 24pt Regular. 

#

Transition Slide
Subtitle can go here and should be short

#

Example of a Bar Graph 2

-4.6% 

1.7% 

5.5% 

3.0% 

5.1% 

-7.7% 

1.4% 

3.8% 

2.3% 

5.0% 

-10% 

-8% 

-6% 

-4% 

-2% 

0% 

2% 

4% 

6% 

8% 

10% 

Quarter 
End 1 year 3 Year 5 Year 10 Year 

Value X Value Y



In-hospital posters
Internal brand applications:
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Signage serves several functions in our facilities: informing, instructing, or inviting 
visitors in various ways. Maintaining a consistent look and feel helps people find 
their way, regardless of where they are. We have developed guidelines to help you 
design signage that stays consistent with our brand look and feel. 

In an effort to preserve a cohesive brand identity, the contents in this section  
that pertain to our visual style are intended for use only by professional designers  
and our partner agencies, using the latest version of Adobe Creative Suite.  
Non-designers should contact their communications leads before creating these  
applications on their own.

In-hospital posters  |  Overview
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Colors for signage are limited to Dignity Health Orange and warm gray.
The illustration style that should be used is shown on page 79.
Please check with your service area marketing lead for more information.

In-hospital posters  |  Instructional signage

Protect patients,
protect yourself.

Clean hands
save lives.

8.5" x 11"

Protect patients,
protect yourself.

Clean hands
save lives.

Dedicated space
for hospital logo.

Headlines are set
in Trade Gothic
LT Std Bold 2.

Subheads are set
in Trade Gothic

LT Std Light.
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Colors for instructional signage are limited to Dignity Health Orange and warm gray. 
The illustration style that should be used is shown on page 79.

In-hospital posters  |  Instructional signage

Stop the spread
of germs that
make you and
others sick.

Cover your cough
Use a tissue when you
cough or sneeze.

Or cough into your upper
sleeve, not into your hands.

Take additional measures
You may be asked
to put on a surgical mask
to protect others.

Keep your hands clean
Wash your hands with soap
and water, or clean your 
hands with alcohol-based 
hand cleaner after coughing
or sneezing.

STEP 1

STEP 2

STEP 3

Stop the spread
of germs that
make you and
others sick.

Cover your cough
Use a tissue when you
cough or sneeze.

Or cough into your upper
sleeve, not into your hands.

Take additional measures
You may be asked
to put on a surgical mask
to protect others.

Keep your hands clean
Wash your hands with soap
and water, or clean your 
hands with alcohol-based 
hand cleaner after coughing
or sneezing.

STEP 1

STEP 2

STEP 3

11" x 17"

Dedicated space
for hospital logo.

Headlines are set
in Trade Gothic
LT Std Bold 2.

Subheads are set
in Trade Gothic
LT Std Bold 2.

Body copy is set in
Trade Gothic
LT Std Light.
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Special event signage should always lead with colors from the core palette.
Colors from the secondary palette may be used only as accents.

In-hospital posters  |  Special event signage

8.5" x 11"

The music cart.

LOCATION

Atrium luptatem, Room 215
Rosa de Lima Campus

DATE & TIME

Thursday, April 16
at 3 p.m.

Come join us llenihit velento rporate ni omnis aut 
eos mo luptatem il eost quo ipsaped magn.

The music cart.

LOCATION

Atrium luptatem, Room 215
Rosa de Lima Campus

DATE & TIME

Thursday, April 16
at 3 p.m.

Come join us llenihit velento rporate ni omnis aut 
eos mo luptatem il eost quo ipsaped magn.

Dedicated space
for hospital logo.

Headlines are set
in Trade Gothic
LT Std Bold 2.

Subheads are set
in Trade Gothic
LT Std Bold 2.

Body copy is set in
Trade Gothic

LT Std Regular.




